






2 DISTRIBUTION

Київ, вул. Народного
Ополчення, 1, 6-й поверх 

Public events, 10% (1500 copies/issue)
Open events of Cigar Club (Winter Big Smoke,  
International Golf Tournament, International 
Regatta, Summer Big Smoke, Christmas Ball) 

Lawyer of the year 
(Annual award)

European Business Association meetings Reputaion days Luxury Show (Yalta) Luxury Awards
(Annual award)

Kyiv,
Anri Barbusa str.,, 5B, office 6



3 SECTIONS OF THE MAGAZINE
STYLE
This section includes 
articles on lifestyles that 
are meant to help 
businesspeople spend their 
leisure time in an 
interesting and useful way 
and help guide them in 
art, sports and tourism. 
 
Gallery. This column 
covers a contemporary 
talented artist. 
Club. These are materials 
dedicated to various 
events of the social and 
club life of Ukrainian 
business class 
representatives and articles 
describing where and how 
to spend one's free time.  
The Globe. This column 
contains information on 
tourism itineraries and 
corners of the globe that a 
business person will find 
worth visiting.
Playbill. These are 
announcements of art and 
community events.

PRACTICE
The section is dedicated to various aspects of contemporary 
practice of Ukrainian and world business. The prominent place in 
the Practice section is occupied by articles about Ukrainian 
entrepreneurs, interviews with key figures of national 
entrepreneurship tackling vital topics. Not only does the section 
comprehensively reveal crucial topics that worry the representatives 
of business and economy but also it analyses successful business 
solutions and experience of Ukrainian and world companies 

The PRACTICE section includes the following columns:
Issue topic. This column comprehensively covers a crucial business 
topic. It includes an analytical article, which analyses the problem 
based on the experience of Ukrainian and global companies, as 
well as an interview with practical experts dedicated to the same 
topic.   
Personality. The central article of an issue is about the person on the 
cover. This is a multifaceted portrait of a businessperson that reveals 
their path to success; it presents their personal and business goals 
and includes the individual's answers to important questions of 
contemporary business. 
Solutions. This part contains information about interesting and 
successful business ideas and their implementation. 
Experience. This column familiarizes readers with Ukrainian and 
global companies in solving any particular business challenges.  
Psychology of business. These are articles describing business 
methods and approaches that help make business more efficient. 
Retrospective. This column contains information on the history and 
traditions of entrepreneurship and entrepreneurs. 
Facts and forecasts. This is a review of the main business events of 
the month with experts' comments and forecasts. 



4 CONTACT AUDIENCE

Male
Female

Gender

Once in 6 months 

Once a month or more 

Family Frequency of flights

Once a year 

Holiday/tourism Training 

Business Personal 

Travel goal

Family Status 

Single Cohabiting Married 

Hired 
manager

Individual business Other

Specialist/
employee >

20%

25%

25%

10%

Business owner 

Professional Activities 

Age

Family members 

alist/
oyee 

50+503020
>10

Monthly income, $K

Quantitative composition of the audience.
Circulation of one issue of the magazine is a minimum of 15,000 copies. Due to the "drifting" effect - in planes, airports, res taurants, - 
one issue is read by 2-3 persons, which means the actual audience is increased to 30,000 - 40,000 persons.
 Qualitative composition of the audience.
Our readers are the most powerful and well-to-do citizens of Ukraine, as well as guests of our country. Here is a typical portr ait of our 
reader: a man, high income level, higher education, married, with children.

Source: questionnaire survey among passengers in Boryspil 
01.09.2011-29.09.2011; 3,000 passengers surveyed
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1. Influential prosperous business audience 
The readers of Business Class Magazine are owners, directors, and top managers of Ukrainian companies, as well as people who are inter-
ested in the state of the Ukrainian economy and business prospects. These are the most financially reliable consumers of goods and ser-
vices from all regions of Ukraine who can afford to purchase high-quality and expensive goods or services.   

2. Efficient distribution system 
Due to distribution at Boryspil Airport (particularly in VIP lounges) and on board the aircrafts, we directly provide a supply of the maga-
zine to the target audience. Furthermore, it is precisely during a trip or when waiting for a flight that our readers have the opportunity to 
take their time reading your PR materials or familiarizing themselves with an advertising message. 
Distribution in restaurants and clubs are meant for readers who do not regularly fly but frequent entertainment facilities. 
Guests of Ukraine can obtain their copy of Business Class Magazine in status hotels. The magazine offers a separate section exclusively 
for foreign readers called the English summary, in which the magazine's main articles are translated into English. 
For those who are interested, the magazine's sales system is organized in supermarkets of Ukraine's largest cities, and for the convenience 
of its steady readers, there is an opportunity to subscribe through the biggest subscription agencies.  
And it goes without saying that we take part in all the significant events directed at the business audience. Business Class Magazine has 
been distributed during the Fashion Seasons, Carnavalia, Vienna Opera Ball, Exhibition of Millionaires, Exhibition of Elite Real Estate, and 
so on… 

3. The unique concept of the publication  
The mission of Business Class Magazine is to tell its readers about the business experience of prominent Ukrainian businesspeople. Why 
have they become successful? What business path have they taken? What are their principles in business and in life? What are their views 
of today and the future of the Ukrainian economy? 
We do not write to cover highly specialized topics, or to overload the magazine with figures, and categorically avoid politics.
It is due to the uniqueness of the concept that we do not copy any other business publication, do not compete, and comfortably share 
the businessman's desk with other magazine titles.

COMPETITIVE ADVANTAGES



CONTACTS

Address 20, Konstantynivska Street, Office 6, Kyiv 04071, Ukraine 
Telephone/Fax +380 44 200 04 10

 
Editor-in-chief Oksana Pidsukha
Director Anna Chudutova
Sales Advertising Director Alla  Serdyuk

E-mail 
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